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Storyboard /Impact
Mapping: theory of change
Social Accounting and
Audit

B Rating System

Balanced Scorecard
Modified to Include Impact
RISE (Real Indicators of
Success in Employment)
and OASIS (Ongoing
Assessment of Social
Impacts)

Poverty and Social Impact
Analysis (PSIA) by World
Bank

Social Impact Assessment
Social Rating
Demonstrating Value

10.
1.
12.
13.
14.
15.
16.
17.
19.

Social Value Metrics

Social Return Assessment
Social Reporting Standards
Logit Model
Cost-effectiveness analysis
Cost-benefit analysis
Stakeholder Analysis
Return of Investment

SROI (Social Return Of

Investment

20.
21.

Outcomes Stars
New Philanthropy Capital

Wellbeing Questionnaire

22.
23.
24.
25.

Acumen Scorecard
Local Multiplier 3

Charity Analysis Tool
Compass Assessment for

Investors

26. Charity Analysis Tool

27. Compass Assessment for
Investors

28. DALBERG Approach

29. Development Outcome
Tracking System

30. Ecological Footprint

31. Environmental Performance
Reporting System

32. Fair Trade Certification

33. Huma Impact + Profit
Framework

34. LEED Certification

35. Portfolio Data Management
System

36. Progress out of Poverty Index
37. Political Return of Investment
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Social Return of Investment (SROI)
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